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ABSTRACT
The spatial and tourist‐thematic determinants of co‐operation, competition and
knowledge transfer between tourism attractions are examined in the context of
two competing arguments. The first is that distance and proximity between
tourist attractions affect cooperation and competition between them. As has
been done in previous studies in other industrial sectors, the study explores
whether proximity between attractions increases or decreases external econo‐
mies of scale and agglomeration economies including knowledge transfer and
adoption of innovations. The second argument is whether the sources of such
competition and collaboration lie in any product‐thematic similarity between
tourist attractions irrespective of their locations. The study also examines the
consumption side by looking at how low and high levels of clustering influence
the extent of which the same tourists visit neighbouring attractions. The study
in Cornwall, England is based on in‐depth interviews with tourist attraction
managers and key informants including tourism officers, local government
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councillors and representative of tourism associations as well as a survey
among 400 tourists in tourism areas of high and low concentration of tourist
attractions conducted throughout 2006. The findings throw light on the interac‐
tions between tourist attraction enterprises, which include cooperative compe‐
tition and a set of complementary relationships aimed at achieving positive
external economies of scale and of agglomeration. The latter are interrelated
with other factors such as spatial proximity, product similarity as well as other
similarities such as size, product quality and market segments. These findings
should help operators of individual attractions and policy makers in decision‐
making on locations for new tourist attractions. As well, the study aids in
measuring the impacts on existing attractions of the constant need to remain
competitive, productive and innovative while avoiding land‐waste and mini‐
mising the use of greenspaces. The findings improve our understanding of the
benefits and disadvantages for tourism destinations of high and low levels of
spatial clustering.
Key words: Tourism clusters, tourism production, visitor attractions, tourism
innovations.
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ABSTRACT
Introduction: Low cost carrier is growing rapidly with approximately 27%
global increase in seat capacity in the year of 2005/2006. In Southeast Asia, the
seat capacity increased by 57.6% in the same period. The development of LCC
involves establishing relationship with airport. As LCCs in Southeast Asia
continues this impressive growth rate in the future, there will be more and
more relationships establishment between LCCs and airports which make it a
valuable topic to be studied. However, the issue of LCC‐airport relationship
development is seldom addressed by previous researchers. The objectives of
this study are to identify the factors that lead them to develop a relationship
with each other; identify the factors that are influencing the development of
their relationship; examine how these factors influence the development of
their relationship; identify the role of government in the LCC‐airport relation‐
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ship in Southeast Asia; and examine how their relationship in turn affect their
business development. This study will borrow the idea of the Interaction
Model, power imbalance and mutual dependence to explore and explain the
LCC‐airport relationship in Southeast Asia. The research will first study what
resources and capabilities that the LCC and airport are holding and requesting
from each other. By comparing their resources and capabilities, the research
will then examine their power and dependence on each other and see how their
relationship will be affected. This research is an exploratory study which aims
at constructing a conceptual framework in order to understand the relationship
between the LCC and airport. As an exploratory study, an inductive research
model will be adopted. Multiple case study approach will be used in this re‐
search. The unit of analysis is defined as the development of a dyadic relation‐
ship between LCC and airport. Data will be collected from primary and secon‐
dary sources. A set of semi‐structured questions will be designed for personal
interview with executives from LCCs and airports to collect primary data.
Within‐case analysis will first be done to gain an in‐depth understanding on
each case before cross‐case analysis. The contributions of this study are twofold
which are from the aspects of industry and academic. This research attempts to
fill the research gap of the issue about the LCC‐airport relationship develop‐
ment. Airlines in the Southeast Asia are gradually undergoing privatization
which will be more cost sensitive, the airline‐airport relationship will then tend
to be similar to the LCC‐airport relationship. The understanding of LCC‐
airport relationship development can be a starting point to further study the
privatized airlines‐airport relationship in future. The knowledge about how the
LCC‐airport relationship is developed and what factors are affecting them from
the beginning of their relationship is particular useful to newly established
LCCs; route development of existing LCCs; and airports which need to develop
new relationships with LCCs.
Key words: Low cost carrier, airport, relationship.
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garded by Porter (1998) as less critical. However there are many elements in
the theory that are applicable to the service based tourism industry. The im‐
portance of geographic co‐location of sectors of the tourism industry is also a
departure from more traditional applications of cluster theory. A combination
of quantitative and qualitative investigation was undertaken into the four case
study regional centres. Conclusions drawn from the research indicated that the
presence of natural advantages on its own is not sufficient in achieving a posi‐
tion of regional competitive advantage within a tourism context. The research
indicated that both human and non‐human elements are required to assist in
achieving competitive advantage. A model was devised assessing the potential
for business clusters to be applied in assisting the strengthening of competitive
advantage of regional destinations, taking into consideration the underlying
factors associated with successful cluster development. The results of this re‐
search may be used to facilitate less successful regional centres to undertake
future initiatives to encourage regional tourism development through the
building of relationships and structures within which related and supporting
industries can work together.
Key words: Business clustering, competitive advantage, regional economic de‐
velopment, tourism development, natural advantage.
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ABSTRACT
This research examines the applicability of business cluster theory to regional
tourism development through a study of four regional centres based on the
Murray River in Australia. Varying degrees of success exist in exploiting natu‐
ral advantages associated with the Murray River. Some regional centres lo‐
cated along the river have successfully added value to this natural advantage,
while others have been less successful in economic terms. The processes by
which the more successful regional centres have gained and retained competi‐
tive advantage will be compared to those applied by less successful regional
centres. Elements of Porter’s diamond model of competitive advantage and the
concept of business clustering are used as an analytical framework enabling a
greater understanding of regional diversity, with respect to building competi‐
tive advantage, to be achieved. Business cluster theory has largely previously
been applied in the manufacturing industry where geographic location is re‐
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ABSTRACT
Transfer of training is defined by Cheng and Ho (2001) as “the application of
knowledge, skills, and attitudes learned from training on the job and subse‐
quent maintenance of them over a certain period of time”. Transfer of training
is a complex process that involves multiple variables. Baldwin and Ford’s
(1988) model has been largely used to investigate how individual characteris‐
tics, job attitudes, work environment affect the transfer of the training process.
Transfer of training‐the degree to which trainees apply to their jobs the knowl‐
edge, skills and behaviors learned in training is now widely acknowledged to
be the paramount concern of organizational training initiatives. Transfer of
training is an important concern for training researchers and practitioners be‐
cause it is estimated that only a small percentage of the training actually results
in transfer to the job. Although organizations are spending more money on
training each year to improve employees’ knowledge and skills and to gain a
competitive edge, most employees fail to apply learned skills back at the their
job. More than 80% of the knowledge and skills gained in training by individu‐
als do not changed job behavior. Training is useless if it cannot be translated
into performance. There is a strong consensus that acquisition of knowledge,

768

The 4th World Conference for Graduate Research in Tourism, Hospitality and Leisure

skills, behaviors, and attitudes through training is of little value if the new
characteristics are not generalized to the job setting and are not maintained
over time. In Malaysia, there has been a growing concerned and increased
awareness of the need for management training and development for manag‐
ers. Many studies have been carried out focused on managerial characteristics,
skills, and development. Although some refer to the issue of effectiveness of
training in their analysis, but the importance of ‘transfer of training’ seems to
be neglected. This study will examine on how individual characteristics such as
motivation and ability and the work environment affect the positive transfer of
learned skills to changed behavior for front line hotel employees in Selangor
and Klang Valley in Malaysia. This study will have implications for stake‐
holders such as trainers, human resources practitioners, and organizations
investing in training. By heightening their understanding of learning transfer,
the stakeholders will be able to develop and implement transfer of learning
strategies that ensure the needs change in behavior. By ensuring the needs
change in behavior, the organization will likely receive a better return in their
training investment and have a strategic advantage in today’s competitive en‐
vironment. From the practical perspectives, since University Teknologi Mara
(UiTM) have three (3) training hotels, it is hoped that the findings of this study
will enable the management of the hotels to gauge training of students and
front line employees training transfer will lead to increase in performance. This
study will also expand the body of literature for learning transfer and support
the existing theory of behavioral change and organization perspective.
Key words: Learning transfer, changed behavior, performance, transfer of train‐
ing, learned skills.
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ABSTRACT
The PhD research aims to discuss the need for adaptive strategies for regional
sustainable development, according to a sustainability science perspective,
seeking to develop a deeper and more fundamental understanding of the rap‐
idly growing inter‐dependence of the nature‐society system, bringing contrib‐
utes to conceptions and frameworks that allow a more systemic view over the
regional development processes. To meet the challenges of sustainable devel‐
opment, strategic planning practices need to become more effective, efficient,
credible and lasting. Strategic planning frameworks are more likely to be suc‐
cessful when they have a long‐term vision of sustainable development with
transparent objectives, when they include clear priorities upon which stake‐
holders agree, when they promote social learning and capacity building as key
goals. Adaptive strategies are needed to cope with the systemic nature of de‐
velopment processes, to build and manage resilience, and to operate in contexts
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characterized by complexity, uncertainty and change. Normative strategies
based on static goals, regulations, reactive management of nature resources or
rigid institutional frameworks are less suitable to deal with the dynamic nature
of sustainable development. The conceptual part of the work builds on inter‐
related dimensions like the resilience theory on socio‐ecological systems, capac‐
ity building and social/organizational learning, strategic planning and regional
development theory. Alentejo Region in the South of Portugal was selected for
studying different processes and dynamics related to sustainable development,
according to the defined conceptual dimensions. The relation between tourism
and sustainability is a key issue on a Mediterranean‐like Region like Alentejo,
which is facing the transition “bread to bed”. During the first 50 years of the
20th century the region was considered the barn of Portugal, with large areas of
wheat production for making bread; today, and after major transformations in
demography, land use, socio‐economic dynamics, the Region is going into a
new development path based on tourism, with raising number in terms of beds
and tourists. “Tourism, territory and trust: a learning partnership for sustain‐
ability in coastal Alentejo Region” is one the outputs of the case study analysis,
reflecting the reality of a new tourism destination which is emerging with scale,
bringing several challenges and questions regarding sustainability. That reality
will help to clarify the need for early adaptive strategies that can engage effi‐
ciently the stakeholders in a sustainability‐focused inter‐organizational learn‐
ing process, to be maintained on the long term. The relation between tourism,
territory and trust, from the perspective of social capital as a key resource, is
explored from a conceptual approach based on the conception of collaborative
learning partnership for emergent tourism destinations, like coastal Alentejo, to
address the challenges of sustainability.
Key words: Sustainability, planning, adaptive strategies.
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ABSTRACT
This interdisciplinary dissertation combines two separate but interrelated re‐
search areas: architecture and tourism. The theoretical, epistemological and
analytical body of the dissertation is designed in linear explanatory model.
Each chapter concludes with a critical approach that structures the hypothesis
of the dissertation. Following the structural body, the dissertation is concluded
with two different research. The first research used “the qualitative research
technique” which is commonly referred in social sciences. By means of this
research, it was aimed to provide descriptive findings and exploratory findings
as a result. Correlational Research Strategy which explains the relationship
patterns between two or more variables was chosen as the research strategy.
The conclusion of the qualitative research presented a new contribution to ar‐
chitecture and tourism areas declaring the direct relationship between “guest
room space quality” and “guest loyalty” phenomenon. Following an extensive
(32 hotels, 760 of 1200 questionnaires) site survey, varying space requirements
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of the probable loyal guests of different market groups were defined. In the
first section, linear analytic research methodology was used. The dynamics of
tourism industry in Turkey and in western tourism; tourism architecture; tour‐
ist behavior; environmental psychology; marketing dynamics of tourism; real
estate value of tourism establishments and renovation techniques of hotels
analyzed extensively. At the end of the first section, with the qualitative field
survey, the power of human and space interaction and its influence both on
the reason and the solution of the crises that may arise in human daily life, has
proven. Varying spatial criteria expected by the potential loyal guest’ are de‐
fined according to the varying guest typologies. The introduction of this new
knowledge into the field will provide designers and tourism professionals a
design guide which is scientifically proven and is inevitable for increasing re‐
peat guests. In the second section, the hypothesis is structured on the possibil‐
ity to use fMRI (Functional Magnetic Resonance Imaging) systems as an alter‐
native quantitative survey technique, to overcome the disadvantages of qualita‐
tive survey techniques that was experienced in the first section. Research area is
broadened with Medical Sciences. Knowledge from Neuro‐Radiology, Psy‐
chology, Bio‐Medical Techniques, Bio‐Statistics, Neuro‐Marketing were used in
addition to the knowledge in Architecture and Tourism. According to the pilot
experiments, the existence of a relative difference in amount of activation in
human brain when confronted with different spaces, is proven with 99.9 accu‐
racy (p<0.01). As the conclusion of the second section, it is declared that using
fMRI systems can be used as a new technique to understand and measure the
effect of space quality in human brain. First time in literature, introduced fMRI
technique declared to carry the potential to be used instead of qualitative sur‐
vey techniques in measuring the reaction of humans to spaces. This is a new
research tool for social sciences dealing with space or interactions with space.
The new technique reducing investment risks is time, cost, energy effective;
provides tourism professionals accurate data in project phase of an investment
by analyzing the reaction of target guest which can not be differentiated by the
subjects verbally and by qualitative research techniques.
Key words: Architecture, guest loyalty, FMRI, perceptions.
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ABSTRACT
Among the new accession countries, Poland, the largest country in Central and
Eastern Europe with a population of 38 million and a significant unemploy‐
ment rate is dominating the Slavic exodus, and its migration into the UK has
already become an important and controversial topic. Those who leave Poland
for the UK are predominantly young and many of them have tertiary education
but find jobs at the bottom of the pay scale. According to the data from the
Home Office (2007), the hospitality sector is one of the most popular sectors of
employment among the newcomers from Central and Eastern countries. It is
striking that: ‘Immigrants may be highly skilled and potentially in demand
from a wide range of industries, but there is a tendency for them to enter the
labour market via the hotel and construction sectors’ (Devine et al. 2007). Re‐
garded as open to migrants, the hospitality industry is classified as a low paid
industry and many Poles find their first jobs in the UK in hotels and restaurants
across the country. This pattern of migration raises some interesting questions.
For example, are those jobs considered by them to be ‘low‐status jobs’ or ‘sec‐
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ondary sector jobs’ as labelled by the British media? Why do they choose to
work there, what are their perceptions of the jobs they have been doing? Are
they prone to remain in ‘secondary employment’? Do they consider working in
this sector as a career path? Finally, what is the real capital they gain from jobs
in the hospitality sector? By using in‐depth interviews, Netnography (Kozinets
2002) and an online survey this multidisciplinary study aims to develop a pic‐
ture of Polish migrant workers in hospitality in the UK. Considering the high
usage of the internet among Poles both in their home country and abroad, these
research methods will try to find out firstly, the motivations to work in hospi‐
tality and work histories, secondly, the adaptation experience and finally, their
aspirations connected with the jobs in restaurants and hotels in the UK.
Key words: Migrant workers, hospitality employment, netnography.
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ABSTRACT
The PhD thesis highlights the consequences of a fast, mainly uncontrolled and
often reckless tourism development exemplary for the Turkish coast in the
surrounding area of Kemer. This tourism development has taken place to the
detriment of the existing natural, cultural and social potential of this coastal
area. After the “Tourism Promotion Law” was passed in 1982 these effects are
especially due to the increasing pressure from foreign mass tourism. In the long
term this kind of development endangers the very existence of tourism in the
region itself, because tourism has become very important in the intervening
years. Both as an economical factor and a feature of an attractive recreation area
tourism particularly depends on an intact landscape and socio‐cultural balance
of the population. The appropriate alternative to the previous development
should be a sustainable, environmentally and socially compatible tourism con‐
cept, which takes into account the specific features of the surrounding area of
Kemer to a large extent and also protects its attraction as a recreation area. For
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this the bases of the previous tourism planning (Part I) and their legal founda‐
tion (Part II) were summarised and analyzed, and the South‐Antalya‐Tourism
Development Area and selected tourism facilities were also analyzed and as‐
sessed in situation (Part III). Based on these suggestions for effective, regional‐
and landscape compatible planning and design concepts were developed (Part
IV). The inter‐dependence of the individual levels of an analysis, i.e. legal‐,
macro‐ and object‐level became obvious after the basic evaluation. It required,
inter alia, an inter‐disciplinary view, ‐of, for example the mechanism of rele‐
vant planning methods‐ , the importance of the landscape architecture in con‐
nection with tourism planning and their influence on the development of envi‐
ronmentally and socially compatible tourism concepts in sensitive coastal areas
and so on. Adequate design concepts for future tourism facilities on the other
hand required a more sophisticated view in comparison to the law‐ and macro‐
level of tourism planning. The often doubtful and thoughtless design solutions
in the surrounding area of Kemer (often in conflict with the genius loci) could
be countered only with regional‐ and landscape compatible design concepts,
which have led to significant intensification on the object‐level.
Also the competence of the architect and the efficiency of this design are more
clearly recognizable here than on the other mentioned levels of tourism plan‐
ning. In this context solution approaches are presented as examples for meet‐
ing, the requirements for regional‐ and landscape‐compatibility and resident‐
friendliness of a design concept.
Key words: Tourism buildings, tourism planning, tourism development, sus‐
tainable tourism.
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ABSTRACT
World tourism is an activity that attracted the attention of economists, geogra‐
phers, environmentalists, sociologists, policy makers and managers simultane‐
ously between human activities. World recreation as an activity has a vast ef‐
fect on the internal economic in comparison with other economic activities.
Most of the budget of world recreation belongs to residential and travel costs.
Governments have developed their authority on the world recreation and re‐
sources application and anyway, they understood the importance of tourism
and follow its arrangement. The aim of this paper is study of the role of tour‐
ism industry on the economic variables. Variables that would be effective on
the tourism industry and role of these sort of variables is in the optimizing
geographical structure and national economy and this is one of the alternatives
in sustainable development of this industry.
Key words: Economic variables, tourism, sustainable development, national
economy.
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ABSTRACT
Leadership is one of the world’s oldest preoccupations. It occurs in all groups
of people regardless of geography, culture, or nationality. Changes in organiza‐
tional structure, size and complexity of tasks make more leaders responsible for
managing followers. A leaders’ behaviour normally influences the subordi‐
nates. Globally leaders in local and international firms are faced with chal‐
lenges of motivating and evaluating subordinates. The influence of leadership
style on job performance, satisfaction, stress, and turnover intention has been
well established. Hospitality organizations are under pressure to improve their
performance, to anticipate change, and develop new structures. All industry
representatives felt that the tourism sector will face a serious human resource
shortage in the near future and that the shortage of high calibre employees will
have a long‐term impact. Further, retention strategies have not been developed
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to tackle the problem. The aim of this paper is to conceptualize the relationship
between leadership style, organizational culture and employees’ satisfaction in
the hotel industry. Leadership style is a critical component in the success of an
organization while organizational culture is an important factor influencing the
competitive strength of a firm. On the other hand, it is also important to under‐
stand how these two powerful determinants affect employee’s satisfaction.
Key words: Ladership, organizational culture, employee satisfaction.
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ABSTRACT
The travel and tourism industry is one of the fastest growing industries in the
world and became a global industry. In the last decade, branding and brands
have been key areas of academic interest, with a main focal point on defining a
brand and creating a brand image in the minds of all stakeholders. At the be‐
ginning of the new millennium, branding possessed its “fifteen minutes of
fame”. Just recently, a new tension of academic research termed as “internal
branding” became apparent. Internal branding is about implementing the
business strategy, the brand value so as to enhance the corporate brand identity
to all stakeholders. Nevertheless, there is still a lack of clarity about internal
branding within the tourism industry. Most of the internal branding literature
reflect the external attitude and has been directed towards external customers.
Thus, the author explores relevant insights from the internal branding litera‐
ture for tourism destinations. The purpose of this dissertation is to investigate
positive and negative internal effects of destination branding strategies. An
internal branding model will be developed and can serve destination managers
to understand effects of internal branding strategies. In this context the focus is
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to look at internal branding as a process, its purpose, its ability and resource
factors and thereby clarifying the effects of internal branding. Hence the disser‐
tation starting point is the following key question: How do destination brands
influence destination stakeholders’ attitudes towards their behaviour? When
investigating the phenomenon of internal branding within the tourism indus‐
try, relevant literature needs to be collected to the subject field of marketing
and tourism. More specifically several theories of the different sub‐areas of
internal marketing, destination brand management, human resource manage‐
ment, marketing communication, internal branding and brand management
will be analysed. In order to show the theoretical and practical relevance of this
research, attention will be drawn to some specific aspects discussed recently in
the field of internal branding. Yet, when it comes to the conceptual theoretical
framework, there is a specific require of comprehensible models that incorpo‐
rate the internal branding effects on stakeholders. Classic models of brand
management pay insufficient attention to employees as brand builders. How‐
ever, there are only a few theoretical works discussing issues related to internal
branding. For the empirical research a number of case studies with tourism
destinations in the Austrian alps will be performed; the internal branding
model serves as analytical framework. Secondary and primary data will be
collected. Finally, the findings should contribute to the existing literature on
internal branding in the case of destinations.
Key words: Destination management, destination marketing, branding.
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ABSTRACT
In the tourism and leisure sectors, there is a growing realisation that the key to
sustainable competitive advantage can lie in providing unique and memorable
experiences. As a result it becomes important to develop research methods that
lead to a more complete understanding of the elements of these experiences
and the benefits and meaning they afford the consumer. As Morgan and Wat‐
son (2007) say, one thing that these sectors have in common is that they all exist
to provide consumers with something extraordinary, something which will
stand out from everyday life and from all the competition for peopleʹs spare
time and disposable income. The need for new methods to research such ex‐
periences has been a theme of the literature since Hirschmann and Holbrook
(1982) first drew attention to the emotional drives, subjective meanings and
dynamic evolving processes involved in the leisure experience. However, what
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they describe as the ʹsensorily complex, imaginative and emotion ladenʹ nature
of consumer behaviour has prevented a consensus developing on how to re‐
search the non‐cognitive aspects of the experience. This paper highlights the
negatives inherent in existing research methods, and will explore how using a
netnographic approach can provide insights into consumer or participant ex‐
periences in leisure and tourism that may not be available from more tradi‐
tional approaches. The specific example used discusses how analysis of on‐line
discussions and web‐log reviews can be used to overcome some of the limita‐
tions of conventional ʹreal‐lifeʹ research methods.
Key words: Virtual ethnography, netnography, serious leisure, experience.
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ABSTRACT
Homestay programme in Malaysia is a subdivision of rural tourism where the
tourist will be residing, having meals and entertain by cultural performances
and traditional activities by the host or participating villagers. The ultimate
purpose of homestay programme is to create opportunities for tourists and
visitors to get closer to the rural world, such as its culture and heritage, notion
of the countryside, peacefulness and physical and spiritual rejuvenation. Thus,
through this program enable the providers to give the tourists and visitors a
chance to see what it is the rural folks do with the opportunity to taste the real
food with the company of the real people. There is no doubt that the homestay
operation recently has become popular in rural areas due to the development
orthodoxy and the government serious concern and full support for the pro‐
gramme. Despite reading and hearing about the increasing numbers of visitors
visiting the homestay programme in Malaysia, empirically, little is known
about their psychographic features, motivation factors influencing their visits,
satisfaction level and their behavioral intentions in revisiting and recommend‐
ing the programme to others. There is a need to better understand the motiva‐
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tion, aspiration, profile and behavior of rural tourists in general, both in terms
of those who stay in the accommodation and those who seek to experience the
attractions. This study proposed to focus on the homestay programme in Ma‐
laysia as a tourism product that has privileged community‐based approach to
tourism. The main objective of the study is to investigate the role of destination
components and psychographic feature towards the tourist future behavioral
intentions. Behavioral intention in hospitality and tourism studies are usually
related to intention to visit, revisit and recommend the destination to others.
This study will use intention to revisit and recommend as the construct for
behavioral intentions. Visitors’ satisfaction, travel motivation and psycho‐
graphic features will be used as the determinants of behavioral intentions in the
study. Understanding the relationship among these constructs and their rela‐
tive influence in determining behavioral intentions to revisit and recommend,
will better equip homestay providers to adjust their services and marketing
efforts to enhance positive behavioral intentions. The focal aim is to assist the
marketers in presenting an appropriate tour packages and to impart a better
planning for future promotion of this programme.
Key words: Community‐based tourism, homestay, psychographic, satisfaction
and behavioral intentions.
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ABSTRACT
Article 4 para 3 of the EC Package Travel Directive (“PTD”) entitles the travel‐
ler to transfer his travel contract without consent of the other party to the con‐
tract (“the organizer”) in case the traveller is prevented from proceeding with
the journey, the transferee satisfies all conditions applicable to the journey and
the organizer has been given reasonable notice before departure. A detailed
analysis of this provision raises numerous questions regarding this right of
transfer. This concerns, in particular, the requirements and conditions to be
fulfilled by the transferee, the transferee’s claim of participation in the journey
against the organizer and its timely enforcement. In practice it seems that the
right of transfer is hardly known among travellers and retailers. On the other
hand, the right is also not often exercised for several reasons. Usually, after
having paid a kind of “cancellation fee” – often covered by travel insurance –
the contract is dissolved. This practice seems to be the reason why there are no
pertinent decisions by higher courts in Germany, Austria, nor in any other
Member State, as far as we can see. Furthermore, travellers facing resistance
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from the organizer respectively the retailer try to avoid the risk of litigation in
connection with the transfer and waive their rights. Misjudging the consumer‐
oriented approach of the PTD, some commentators generally deny the possibil‐
ity to fulfil the conditions of participating in the package tour if a flight is a
component of the package tour, under three conditions: (1) the ticket has al‐
ready been issued in the name of the traveller, (2) it cannot be changed due to
tariff provisions or general terms and conditions of the carrier (GTC) or it can‐
not be changed due to any conflicting contractual obligations of the tour opera‐
tor vis‐à‐vis the carrier. Provisions in GTC are null and void if they violate
statutory law mandatory only for the operator such as the legislation transpos‐
ing Art 4 para 3 PTD. Chronologically the process starts with the (formless)
agreement between the original traveller (transferor) and the transferee. This
constitutes the transfer of the travel contract by means of a legal transaction,
which can be purchase, gift or inheritance. Consequently, the organizer has to
be informed about the recent transfer. This constitutes a suspensive condition
for the transfer of the contract. The transferee only has to qualify in principle
for the particular package tour and the participation of the transferee shall be –
from an organizer’s point of view – practicable in due time. Article 249 para 3
EC provides the legal basis for European directives which are binding in terms
of the result to be achieved. According to Article 10 EC the Member States have
to provide the full effectiveness of Community law. Due to this effet utile a
subjective right which is based on a European directive must also be enforce‐
able in time and must not be degraded to an empty claim in view the lack of
national legal instruments for the consumer.
Key words: Travel law, transfer, package travel, enforcement, principle of effec‐
tiveness.
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ABSTRACT
Apparently, gambling seems to be valued as a leisure activity and a form of
entertainment in many parts of the world. Public attitudes toward gambling
have shifted from viewing it as a vice to treating it as an opportunity to exploit.
Relaxation of constraints on existing commercial gaming activities and legisla‐
tive change in authorising gambling has occurred extensively. The proliferation
of casinos makes people perceive gambling as a legitimate activity and as an
economic hope. Casino gambling however is a controversial tourism develop‐
ment strategy. Legalised gambling causes economic and social changes in
communities and changes their image. Thus, both the character and reputation
of the community may be altered as a result of initiating casinos as a tourist
attraction. The legalisation of gambling has been a subject of considerable de‐
bates in Thailand for a decade and it has been brought into the cabinet’s meet‐
ing from time to time. Some politicians and academic scholars suggest that
casinos should be introduced as a tourism development strategy to combat the
country’s economic and financial crisis. Many people are attached to strong
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belief that gambling is a sinful activity. It is inherently immoral and contrary to
accepted family and social values. It is a voluntary regressive tax in which its
effects fall most heavily on lower‐income groups. It is morally wrong, and can
cause an addiction that is often linked to personal and family tragedies. It also
attracts criminal activities and political corruption. As social acceptance of ca‐
sino gambling has globally increased, this research aims to gauge hospitality
management perspectives on gambling and casino tourism. The focus of the
paper is to investigate hospitality executives’ attitudes towards relationship
between Thai tourism and casino gambling; to explore their views on casino
legalisation and regulation; as well as to examine their opinions about casino
impacts, operation and management if casinos are legalised in Thailand. Mail
questionnaires were carried out during September 2003 – February 2004, result‐
ing in 212 returns of respondents. Then, 18 semi‐structured interviews with
hotel and tour executives, politicians, policemen, government officials, direc‐
tors of social service organisations and religious leaders were undertaken in
May – July 2005 to acquire more insights into the issues. A combination of
quantitative and qualitative data indicates that Thai people have mixed feelings
about casino tourism. Although quantitative findings show hospitality group
welcome the idea, but they do not want it in their own backyard. Qualitative
results are more in opposition. Majority of interviewees hold the differing
views. The study concludes that casinos gambling may function simply as a
value added or an enhancement to a destination in Thailand, not a main tour‐
ism attraction. It is strongly suggested that casino gambling and Thai tourism
industry should not be connected. Instead, ‘Thai’ hospitality and cultures
should be promoted as a unique tourism product of Thailand.
Key words: Gambling legalization, casino tourism, management attitudes, ca‐
sino debate.
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to understand how these organisations influence the ecotourism market and its
practices. For this study, interview and focus groups were conducted with a
board range of stakeholders at various locations within Thailand, but primarily
concentrating of ecotourism practices in the Chaiyaphum province.
Key words: Roles and practices of stakeholders, stakeholders, ecotourism.
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ABSTRACT
Ecotourism as a form of tourism is developing into an important industry and
has attracted much attention within Thailand and a diversity of stakeholders.
Existing ecotourism research has tried to identify and clarify the definitional
ambiguity surrounding the concept, as well as the benefits and impacts of ecot‐
ourism, and the involvement of local communities in its implementation. The
living cultural heritages of the Thai people are also an important aspect of ecot‐
ourism in the country. In this thesis, attention is drawn to the governance of
ecotourism by exploring the roles and practices of tourists as well as the under‐
standing the term via the practices of the various stakeholders (governance
agencies, non‐governance agencies, tourists, tourist agencies and local commu‐
nities). Moreover, it investigates the advantages and disadvantages of ecotour‐
ism as a form of development in terms of the economy, the management and
preservation of cultural and heritage sites, the environment, and for local
communities. This conference paper focuses on the roles and practices of the
stakeholders by exploring how ecotourism is governed in Thailand, specifically
unpacking the power dynamics of its governance. As many Asian govern‐
ment’s organisations are relatively distinct from Western ones, it is important
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